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With great shops must come great 
products! Browse our suppliers for 
a great range of bespoke products 
and services. You’ll be sure to find 
your next best seller!

Top 10 Show Highlights!
Two jam-packed days of talks, masterclasses  
and all the very latest products and services  
for professionals in the cultural sector.

Even better The Museums + Heritage Show is 
FREE to attend so come along and make the 
most of this sector’s most extensive free 
training opportunity. 
Register for your pass today – 
museumsandheritage.com/register 
See you at Olympia, London on 29 + 30 April.

This sector’s most comprehensive 
programme of free talks. Hear latest trends, 
cutting edge thinking and insight into future 
developments. Check out our programme 
overleaf and start planning your day.

No one has better experience than 
our exhibitors who have been 
working in this sector for years, so 
why not attend one of these sessions 
where you can tap into years of 
knowledge and experience?
Keep an eye on our website for  
details and timings.

Most projects rely on collaboration with 
several different suppliers. Visit the Show 
and meet with the very best this sector has 
to offer. Learn about new products, new 
ideas and developments that could not only 
save you money but make you some too.

Follow us!@MandHShow#MandHShow#MandHAwards

The People’s Poppies:  
engaging visitors with WW1 
at the Tower of London
Hear from HRP how they  
engaged a nation and the impact 
and legacy of this ground-breaking 
participatory event.
Wednesday 29 April
13.30 – 14.20

Show partners

Register today for your FREE pass 
at museumsandheritage.com/register

Taking stock - Heritage Lottery  
Fund now and looking forward
This session will look at the difference  
the framework has made and where 
funding will be invested through to 2018.
Thursday 30 April
11.10 - 11.50

 
Talk to representatives 
from the Arts Council 
who will be at the Show 
throughout.  Take the opportunity 
to hear about ACE’s strategic 
priorities for museums, have your 
burning questions answered and 
find out how your organisation 
could benefit from their funding 
programmes and development 
opportunities. 

Creating IWM London’s  
First World War Galleries
Hear how the IWM team went 
about meeting the challenges 
involved in this huge project. 
Wednesday 29 April 
14.40 – 15.20

@DrinksThing started life as 
#DrinkingAboutMuseums in 2013, 
but has since expanded to include 
many people from outside the 
museums sector. Over the last few 
months, people have joined in 
from all kinds of jobs: publishing, 
animation, digital, heritage, science, 
everything from museums to start 
ups and more. Join us for a drink 
and meet with other great people 
in London on the first night of this 
year’s Show, Weds 29 April, from 
6pm, Hand & Flower Pub, 
London, W14 8XJ

Show sponsors

FOR YOUR 
ORGANISATION

We have a whole bunch of experts at this 
year’s Show all geared up to help you. They 
cover every topic, so bring your questions, 
plans and ideas and get advice tailored 
specifically to you and your organisation.
Advice on a whole range of specialisms 
including:
Accessibility | Sustainability | Social Media
Exhibition Design | Interpretation
Managing volunteers | Visitor Expectations
Improving Visitor Experience | Restoration
How to grow your visitor numbers
Conservation | Income Generation
Fund raising | Touring Exhibitions
Professional Development

For more information visit 
museumsandheritage/show

Places will be issued on a first come first served basis

We’re supporting the 
sector with a special 
NEW M+H Prize. Visit 

our website to find 
out how you could 
win £1000 for your 

organisation!

museumsandheritage.com/show
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FREE talks on hot button topics - Wednesday 29 April

Places at all talks are limited and issued on the day, on a first come, first served basis.  

Learning • Theatre 1
               Curated by                    Sponsor 

Sector Update
10.15 - 10.55  2015-18 and beyond:  
 investing in a strong museums sector
John will talk about ACE’s investment in museums 2015-18 and the strategic 
priorities for strengthening the long term resilience of museums of all sizes.
John Orna-Ornstein, Arts Council England

11.15 - 11.55 Teaching the teachers: working with Initial   
 Teacher Education (ITE) and ongoing CPD
Find out how two different projects reach out to teachers – a crucial link if 
museums are to really embed our work in classroom practice. Simon and Esha’s 
projects cover: visual art, history and heritage; primary and secondary; online, 
on site and in gallery. They work with teachers with years of experience and the 
profession’s newest blood too.
Esha Khanna, National Gallery and Simon Bendry, First World War Centenary 
Battlefield Tours Programme

12.15 - 12.55 Mixing it up - Minecraft, coding, 
 collections & more
Emilie will be discussing ‘Superpowers Creative Technology Workshops’, created 
by Codasign to teach kids and young people how to use tools such as coding and 
electronics in creative projects in museums and galleries. Tony will talk about ‘Tate 
Worlds: Art Reimagined for Minecraft’ - exciting Minecraft ‘maps’ that present 
virtual environments inspired by artworks from Tate’s collection.
Emilie Giles, Codasign and Tony Guillan, Tate Media, Tate.

13.25 - 14.05 Enriching the new curriculum  
 with museums
Passionate about the benefits of schools and museums working  
together, with a wealth of experience to share, our speakers will reflect on how 
museums and schools have been working together to develop richer links across 
England’s new curriculum - what has worked and what hasn’t.
Adele Fletcher, Redland Green School; Haidee Thomas, Surrey Museums Consultative 
Committee and Claire Marston, Learning On My Doorstep project.

14.35 - 15.15 Access all areas - delivering an inclusive  
 visitor experience
Learn how this award winning project at Eureka! The National Children’s Museum 
engaged with, and expanded, their disabled visitor audience. 
Trizia Wells and Aby Heavyside, Eureka! The National Children’s Museum

15.45 - 16.25 Working with and for older audiences
Find out about the next phase of the Age Collective project, as it becomes the 
Age Friendly Museums Network, including how your museum can get involved. 
Then look beyond UK shores with Essex as he takes us through examples of best 
practice from continental European museums.
Age Friendly Museums Network and Essex Havard, Adult Learning  
and the Culture Sector 

Engaging New Visitors • Theatre 2
                        Curated by

10.25 - 11.05 Answering the big questions with big data
How does your museum compare with others? An overview of latest findings, 
results and tools from The Audience Agency’s Visitor Finder programme that 
is answering difficult questions facing the sector. What has it discovered and, 
more importantly, how can it help you?
Cimeon Ellerton, The Audience Agency

11.30 - 12.10 Welcoming the new - Curating Cambridge:  
 our city, our stories, our stuff
The University of Cambridge Museums are embracing different ways of working, 
stepping out of museum spaces, and taking risks in order to engage with 
new audiences. This session will highlight some of their work as part of their 
inaugural city-wide festival ‘Curating Cambridge’ providing insight into the how, 
who and what next.
Elly Wright, University of Cambridge Museums

12.45 - 13.25 Taking social media to the next level
Whether it’s properly measuring the value of what you’re doing on social 
media, exploring different platforms or creating content that really gets people 
to engage, this session will be packed full of practical advice and inspiring 
examples of organisations doing innovative and effective work.
Katie Moffat, The Audience Agency

13.55 - 14.35 Developing long-term relationships with  
 young people - Wellcome Collection’s 
 Young Creators
The Young Creators programme aims to build ongoing relationships with young 
people; how does this model work and what is the impact on the organisation?  
Sharing evaluation of successes and challenges and offering tips on how to 
engage young people, and then keep them involved.
Clare Carlin, Wellcome Collection and Lucie Fitton, The Audience Agency

15.05 - 15.45 How not to do marketing!  
 Testing different approaches  
 to marketing for museums
An overview of our Arts Council funded project  ‘Audience  
Connect’  in which three Buckinghamshire museums used the research results 
from 600 museum visitors to test different marketing approaches. Learn about 
our successes and failures; find out how this radically changed our marketing 
strategy and the year of success that followed.
Sue Shave and Siân Hammerton-Fraser, Chiltern Open Air Museum

16.15 - 16.55 Getting your message across
VisitEngland shares its observations and latest thinking on how visitor 
attractions can make best use of social media, particularly TripAdvisor and 
Twitter. Expect case studies and hints and tips, backed up by the national tourist 
board’s comprehensive consumer research.
Vicky Howell and Pam Foden, VisitEngland 

Understanding Your Visitors • Theatre 3
                                                            Curated by

10.20 - 11.00 Beyond the obvious – visitor insight
This session is a fast-paced look at the wide variety of outcomes that can be 
achieved through visitor insight and experience analysis.  Case studies will range 
from pricing strategies to concept testing, engagement strategies to helping 
support the long-term viability of organisations.
Rosalind Johnson, A Different View

11.20 - 12.00 Transforming thresholds – 
  improving the visitor welcome
Welcome areas rarely get the same attention as exhibition spaces. This session 
examines how to transform foyer spaces, including pilot interventions at three 
UK museums. The RAF Museum will also describe its visitors’ experiences and its 
plans to transform their visitor welcome.
Rebecca Dalley, RAF Museum and Ross Parry, School of Museum Studies, 
University of Leicester

12.30 - 13.10 Understanding your visitors through  
 prototype testing
What can prototyping exhibits reveal about your visitors? What actually works 
and what needs changing? This session examines methods for evaluation and 
its impact on the visitor experience, based on developing exhibits for a gallery at 
the Science Museum.
Lauren Souter and Jack Gelsthorpe, Science Museum

13.40 - 14.20 The three phases of  
 visitor engagement
The Royal Academy shares its three phase audience engagement  
process and the considerations and watch-outs for each phase: understanding 
visitors in the context of what matters to them, AND us; engaging internal 
stakeholders and setting a compelling vision and translating insight into action 
and ensuring project legacy.
Katie Vosper, BDRC Continental and Claire Clutterbuck, The Royal Academy of Arts

14.50 - 15.30 Birds of a feather –  
 accomodating opposing audience needs
What happens when you find out that your main audience groups want 
something totally different from each other and don’t mix well? A look at 
strategies for dealing with diverse audience needs and how they led to a new 
approach and over 80% more members.
Adam Rowlands, North Suffolk Coast Reserves and Catherine Halcrow,  
Outside Studios

16.00 - 16.40 Before kick-off – developing a new museum   
 using visitor insight
Hear how understanding different audiences shaped the development of the 
new National Football Museum. Kevin will reveal the conflicts between visitor 
research, the views of interest groups and the project vision as well as give an 
honest account of what went right and what he would do differently next time. 
Kevin Moore, National Football Museum

Exhibition Design + Interpretation  
Design Theatre            Sponsor 

10.05 - 10.45 Hi-tech or low-tech? Choosing the best  
 media to tell your story
The Association for Heritage Interpretation demonstrates how a range of 
principles can be employed when exploring whether to adopt hi-tech or low-
tech for heritage interpretation. Case studies will illustrate how you can choose 
the best way to engage with visitors and share the story of your site 
or collection. 
Jim Mitchell, New Forest National Park Authority; Bill Bevan, In-Heritage  
and AHI Deputy Chair 

11.10 - 11.50 Ways of approaching interpretation
As part of the curation and design of the new Design Museum’s permanent 
display, a dynamic and integrated approach to interpretation has been 
developed. This session will focus on the methods and approaches applied to 
deliver the interpretation strategy for the display, which will form part of the 
opening programme at Design Museum Kensington in 2016.
Nina Due and Alice Black, Design Museum

12.20 - 13.00 Designing successful temporary exhibitions  
 … with challenging budgets!
PLB will explore how temporary exhibitions can make an impact on visitor 
numbers and visitor engagement, using case studies from recent temporary 
exhibition projects for National Media Museum, National Army Museum and 
Southend Borough Council. Discover opportunities for cost effective delivery 
through smart design and sustainable solutions.
Jamie McCall and Sarah Oswald, PLB and Anna Ward, National Media Museum

13.30 - 14.20 The People’s Poppies: 
 engaging visitors with WW1 
 at the Tower of London
The Tower of London’s major art installation Blood Swept Lands  
and Seas of Red marked one hundred years since Britain’s involvement in 
the First World War. Members of the project team from Historic Royal Palaces 
explain their role in delivering this ground-breaking project and discuss the 
impact and legacy of making it a participatory event.
John Brown, Head of Operations; Sarah Levine, Volunteer Manager and Sally 
Dixon-Smith, Collections Curator, Tower of London, Historic Royal Palaces

14.40 - 15.20 Creating IWM London’s 
 First World War Galleries
Although it lies effectively beyond living memory, the First World War 
maintains its grip on our consciousness. The creators of Imperial War Museum 
London’s new First World War Galleries were tasked with explaining the war to 
a new generation of visitors. This session will reveal how the many challenges 
of this undertaking were met.
Paul Cornish, First World War Galleries Project, IWM

15.50 - 16.30 Seeing the Cavalier Laughing
Mark will describe the transformation of the lighting in the Great Gallery at 
the Wallace Collection. This gallery displays many masterpieces including the 
Laughing Cavalier. The new lighting uses LEDs and daylight. “ ... LED lighting 
that feels warmer, softer and kinder to the pictures than any I’ve encountered 
before.” Richard Dorment, The Telegraph.
Mark Sutton Vane, Sutton Vane Associates
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The schedule may be subject to change so please do check the latest information at www.museumsandheritage.com/show

FREE talks on hot button topics - Thursday 30 April 
Exhibition Design + Interpretation   
Design Theatre          Sponsor

Sector Update
09.40 - 10.50 Launch of the London  
 Museum Development Programme 2015-18
Come along to hear about the new programme of MDO support and skills 
development being provided for museums in London over the next three years. 
The latest ACE-funded programme provides a wide range of support which 
includes offers on collections, resilience and digital technologies. A short film  
will also reflect on the impact of the programme over the last three years.
Finbarr Whooley, Museum of London; Judy Willcocks, London Museums Group 
and Ben Travers, Museum of London

Sector Update
11.10 - 11.50 Taking stock - Heritage Lottery 
 Fund now and looking forward
HLF is mid-way through the strategic framework  ‘A Lasting Difference  
for Heritage and People’ which covers 2013- 2018. This session looks at what 
difference the framework has made to what and how we fund. Beyond that it 
looks at where best to invest our funding in heritage through to 2018.
Fiona Talbott, Heritage Lottery Fund 

12.20 - 13.00 RE:Make the Museum - expanding  
 perspectives of what a museum is and can be
Hear how human-centred design and co-production is embedding Derby 
Museums’ volunteers and audiences in the development of the Museum of 
Making at the Silk Mill in Derby. Find out how their approach is leading to 
greater resilience for Derby Museums and its communities. A must attend for 
resource challenged organisations!
Andrea Mercer and Andrea Hadley-Johnson, Derby Museums

13.30 - 14.10 Interpretive media palette
Selecting a suitable Interpretive Media Palette which effectively tells a story, 
appeals to your target audience and is appropriate to its setting is crucial. 
Using Hardy’s Birthplace Project as a case study, Martello will discuss how, as 
interpretive planners, they must steer their clients in the right direction and 
carefully select from their palette to best interpret and present the story.
Heather Dowling and Mark Leslie, Martello Media 

14.40 - 15.20 Making Space in existing buildings
The Wellcome Collection has recently completed a two year refit which now 
allows it to accommodate visitor numbers five-times higher than anticipated 
when the Collection opened. Paul, Abby and Rosie will discuss the challenges 
of accommodating vastly increased visitor numbers within an existing building 
with no option for extension, running a 2 year construction project while keeping 
areas of the institution open and the new opportunities created by the refurb.
Paul Baker, Wilkinson Eyre Architects; Abby Taylor, Wellcome Trust and Rosie 
Stanbury, Wellcome Collection

15.45 - 16.25 Designing The Perfect Museum Experience
Giles will provide a fascinating insight into experience design, and help 
attendees understand why it’s so important. What is Experience Design?  Why 
is Experience Design so important and who does it benefit? How can you cater 
to your audiences, their behaviours and measure success?  
Giles Pooley, Experience Designer, Antenna LAB

Collections • Theatre 1
                      Sponsor

10.15 - 10.55 Linking Collections: a partnership approach  
 to understanding and using natural science  
 collections in Wales
Linking Collections in Wales has brought together specialists, curators and 
volunteers to lift the lid on natural science collections in 18 museums. Hear 
how it is successfully getting collections online, upskilling staff, building 
partnerships and creating a touring exhibition and learning resources.
Sarah Daly, Linking Natural Science Collections in Wales

11.15 - 11.55 Museum accreditation: supporting your  
 collections
What is accreditation? How does it relate to collections? How does it work? 
This talk will explore how accreditation can support your work in developing 
your collections. It will offer top tips and good practice with insight into the 
experiences of two assessors.
Samuel Rowlands, Arts Council England and Ann Mansell, CyMal

12.15 - 12.55 Axiell collections technology showcase
In partnership with Axiell clients, a selection of real-world case-studies 
which reflect their innovative approaches to solving everyday collections 
management issues, including; iBeacons, workflow and bulk data entry.
Ben Sullivan, Axiell ALM

13.25 - 14.05 Collections and crowds:  
 making the internet work  
 for you
The internet holds vast potential for those of us seeking to  
broaden our audiences. Pick up some tips and listen to the pitfalls involved in 
putting your collections online from the American Air Museum team, whose 
new website is an innovative international collaboration between museums, 
experts, and the general public.
Jenny Cousins and Carl Warner, IWM Duxford and Adam Todd, Magnetic North

14.35 - 15.15 Intrepid volunteers on a journey of  
 documentation, digitisation and access
Hear about the 8,000 strong ship plan collection of maritime historian David 
MacGregor and the way the ss Great Britain Trust worked with volunteers to 
sort, list, help document and digitise but also make accessible to the public. 
Relying heavily on volunteers who were trained internally and worked to set 
targets, it offers a practical case study with tips on how to make the most of 
your volunteers.
Eleni Papavasileiou, ss Great Britain Trust

15.45 - 16.25 Use it or lose it? Dynamic historic objects and  
 their preservation in the 21st Century
Should we be more inclined to bring our galleries to life by displaying moving 
objects? This session challenges the conventional conservator’s view and, 
with Bowes Museum and Leeds City Museums as case studies, looks at the 
benefits and risks of displaying moving objects to engage and excite museum 
visitors rather than using hi-tech interpretation.  Find out what this means for 
conservators, curators and visitors.
Matthew Read, West Dean College

Funding, Trading + Enterprise • Theatre 3
           Curated by

10.20 - 11.00 Visitor experience benchmarking can  
 improve your bottom line
In an ever more challenging environment, the pressure on organisations to 
generate income to support their wider objectives has become increasingly 
acute.  With examples from AIM’s Visitor Verdict tool, hear how visitor feedback 
and benchmarking can help you make better decisions in retailing, catering 
and membership. 
Steve Mills, BDRC

11.20 - 12.00 Economics of touring exhibitions -  
 models for practice
Within a funding environment that demands flexibility and resilience, touring 
can enable and enhance high quality exhibitions and deliver greater access to 
collections. By sharing recent case studies this session will introduce different 
cost share models for producing touring exhibitions and sources of funding.
Charlotte Dew, Touring Exhibition Group

12.30 - 13.10 The entrepreneurial museum or heritage  
 organisation
What does taking an entrepreneurial approach mean for a museum or 
heritage organisation? Does entrepreneurialism only apply to income 
generation or is it relevant to our whole purpose as heritage organisations? 
What are the attitudes that we need to cultivate and what are some of the 
pitfalls? Matthew will discuss and explain some of the ways AIM can help you 
develop your entrepreneurial side.
Matthew Tanner MBE, Chairman AIM, CEO Brunel’s ss Great Britain

13.40 - 14.20 Retail and rocky road  
 to resilience
Resilience is one of the most important issues facing the  
Cultural Sector and is one of the key criteria for successful funding  
applications to organisations such as ACE. Michael will consider a variety of ways 
to help the sector perform commercially to high and sustainable standards, based 
on the museum’s extremely successful £3m retail and online trading business.
Mike Walton, London Transport Museum

14.50 - 15.30 In-house or out-sourced? What’s the best  
 way to ensure you have a good, profitable café?
It can be a struggle to know whether to run a café yourself or to out-source 
it. How do the benefits of complete control of quality and standards in-house 
compare with the opportunity to work with catering experts? Simon, who 
runs two successful cafés and Rachel who has tried both in-house and out-
sourced catering, will help you weigh up the pros and cons.
Rachel Davies, Compton Verney and Simon Perkin, Lakeland Arts Trust

15.40 - 16.30 Trying new approaches to fundraising:  
 crowdfunding and mobile giving
Discover how bespoke training events delivered by The Heritage Alliance 
and the Institute of Fundraising can help your organisation.  Get insight into 
crowdfunding as a new way to fund heritage projects, featuring two distinct 
case studies.. Hear about mobile giving and how the Watts Team Triathlon 
campaign, working closely with the National Funding Scheme’s DONATE 
programme, beat its target amount of £10,000.
Mark Webb, The Heritage Alliance; Alison Nicholson, The Bowes Museum and 
Perdita Hunt and Sarah Mitchell, Watts Gallery Trust

New Technology • Theatre 2
Curated by                                      Sponsor

10.05 - 10.45 Tech for newbies -  
 buzzwords and explanations
This Q&A led session is an opportunity to ask all those questions  
you want to ask but aren’t sure you should. Find out what those  
buzzwords and techie terms actually mean. There will be the opportunity to ask 
anonymously or just stick your hand up and find out more. 
Q&A led by Mar Dixon

11.00 - 11.40 Hands on with virtual
Dominic will discuss how easy it is, with immersive virtual reality 
environments, to transport your visitors back in time to a world where they can 
play and learn.  Inaki will talk about how to create an awesome art experience 
using Gigapixel images, cinematic storytelling and social sharing. Come and try 
with these exciting new innovations!
Dominic Cushnan, Mixed Reality; Inaki Arredondo, Second Canvas and Mad Pixel 
and Mar Dixon

12.25 - 13.05 Using digital technologies to reach  
 new audiences
Using examples from her work at the Louvre and other museums, Agnes will 
give ideas on how digital technology can be used to develop audiences and 
improve visitor experiences.  With practical advice on consulting, budgeting and 
managing digital projects of any size.
Agnes Alfandari, formerly of The Louvre, now Future M and Louisa Matthews, 
Acoustiguide Limited

13.35 - 14.15 Being flexible with design
How things going wrong can make things right – a talk about time, testing 
and standing your ground (with all involved)
Linda Spurdle, Birmingham Museum & Art Gallery

14.45 - 15.25 High tech, low tech or no tech?
In an age where digital possibilities seem limited only by imagination, how 
can cultural organisations use their limited resources to create meaningful 
experiences and avoid gimmickry? Using examples from inside and outside 
the sector, Tim will argue that success comes from doing only what uniquely 
digitises your mission  - and offers some practical advice in discovering what 
this might be for you.
Tim Powell, Historic Royal Palaces

15.55 - 16:35 Guidigo App with Google Glass -  
 an opportunity to try it out!
Have you ever dreamed of being able to create a totally immersive environment 
in your museum or heritage site? That’s what Glass experience is all about. Your 
brain and imagination are fed by the surroundings but also by contextual audio 
and complementary visuals that literally teleport you into the story. Find out 
more from David and also give it a go!
David Lerman, Guidigo
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Museums + Heritage
Advisor … 
serving up the latest industry news 
and insight with features, incisive 
comment and in-depth project 
case studies, plus the Sector’s most 
comprehensive supplier directory.
 

Keep your finger on 
the pulse!
museumsandheritage.com/advisor

The UK’s largest manufacturer of Pallet Racking, Shelving and Lockers

Pre tendered for:
Framework number
RM1501
Furniture and Associated
Services – High Density
Storage, Lot 3

Shelving
Contract 617
Lockers & Cupboards
Catalogue Product
Range 117

Join us on Stand M8
to discuss your future
requirements.

STORAGE SOLUTIONS FOR
MUSEUMS & HERITAGE

Storage methods can have a major impact on the size and
configuration of museum space, with large cost
implications for building design.

Link 51 has over 60 years’ experience of advising curators,
archivists, collection managers and conservators on all these
considerations.

Our extensive range of storage products, combined with project
management, installation and maintenance services, can be
tailored to suit your projects' specific needs.

Our wide range of products includes:

l Roller Racking l Static shelving

l Picture racking l Drawer Units and Plan Chests

l Map storage l Tiered shelving structures

0800 169 5151
www.link51.co.uk   museums@link51.co.uk

For refurbishment, conversion and
new build projects we have the
products and expertise you can rely on.

Call for more information or to arrange a visit from a Link51
Storage Specialist
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Who will be top dog  
this year? Check out our  

shortlist online 
museumsandheritage.com/awards

Awards Sponsors

Awards Partners

Venue
Olympia West,  
Blythe Road, London W14 8UX

Opening Times:
Wednesday 29 April  9.30am – 5.30pm
Thursday 30 April  9.30am – 5.00pm
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Visiting the Show

entrance via 
Blythe Road

By overground train:
Kensington Olympia is the nearest station 
with overground trains which connect with the 
underground at Shepherds Bush, West Brompton, 
Willesden and Wembley Central as well as at  
Clapham Junction. 
Shepherds Bush to Kensington Olympia
trains every 5 -10 mins,  duration 2 mins
Clapham Junction to Kensington Olympia
trains every 4 -10 mins, duration 10 mins

By underground (walking time): 
Barons Court (10 mins)
Earls Court (10 mins)
West Kensington (10 mins)
High Street Kensington (15 mins)
Hammersmith (15 mins)
Shepherds Bush: connect to overground direct to 
Olympia (see above), 15 mins walk or 5 mins on 49 bus
West Brompton:  connect to overground direct to 
Olympia (see above)

By bus:
Olympia is regularly served by the following bus 
routes:
Hammersmith Road: 9, 10, 27, 28
Holland Road: 49
North End Road: 391 
Full travel and accommodation information 
can be found on the Show website – 
museumsandheritage.com/show

http://www.museumsandheritage.com/awards
http://www.museumsandheritage.com/show/awards/awards-ceremony
http://www.museumsandheritage.com/show/awards/2015-shortlist
http://www.aim-museums.co.uk/
http://www.theguardian.com/culture-professionals-network/2015/feb/24/museums-heritage-awards-2015-culture-pros-pick-final-five
http://www.artsaward.org.uk/site/?id=64
http://www.beckinteriors.com/
http://www.bdrc-continental.com/
http://www.fwagroup.co.uk/group.php
http://www.martellomedia.com/
http://www.sweettgroup.com/en/
https://www.google.co.uk/maps/place/Olympia+London/@51.496426,-0.211036,17z/data=!3m1!4b1!4m2!3m1!1s0x48760f8dc9c0b2dd:0x26fa091340f02f99
https://twitter.com/mandhshow
https://www.facebook.com/MandHShow?ref=bookmarks
http://www.museumsandheritage.com/show/
http://www.museumsandheritage.com/show/visiting/venue-dates

