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Museum Week is a global operation devised  
and launched in France and a valuable asset  
that contributes to the cultural influence  

of our country. Its aim is to present the rich variety of our 
museum collections and skills to all sections of the public.

The result of a joint venture uniting twelve great French 
museums, the first social-network Museum Week in 2014 
attracted support from nearly 700 European organisations 
on Twitter and generated over 260,000 tweets.  
Its success was remarkable proof of the dynamic nature  
of our museums and their democratic aim of attracting 
new populations through original approaches to cultural 
access based on new types of use.

I am convinced that our museums – ambassadors  
for French culture on social networks and vectors  
of culture for new generations – have a decisive role  
to play in connecting with all those people who find  
it hard to identify with our cultural institutions  
or who do not visit them because they are afraid  
they will feel out of place. Social networks offer ever 
greater chances for dialogue and discovery in which  
our ministry and all its organisations and museums have  
a duty to play an increasingly active, reactive  
and imaginative part, encouraging a constantly growing 
population to step through the doors of cultural facilities 
and engage with the works they exhibit.

Again this year, the Ministry of Culture and Communication 
is wholeheartedly supporting this excellent initiative  
and has mobilised all its teams to ensure that the 
operation – now the leading global culture project on 
social networks – meets with all the success it deserves.

So I hope and trust that this second Museum Week  
will fully achieve all its aims. Now, to your hashtags  
and museums !

EDITORIAL

Fleur Pellerin 
French Minister of Culture and Communication
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The museum community as a whole, 
the French Ministry of Culture and 
Communication, and Twitter are delighted 
to announce the second #MuseumWeek.
From the 23rd to 29th March 2015, museums  
and cultural organisations all over the world  
will be working together on Twitter to provide 
everyone with a unique, entertaining opportunity  
to share experiences, discuss and exchange.  
This year, Twitter users, museums, galleries  
and cultural establishments are being asked  
to contribute to 7 themes over 7 days using 7 
hashtags dedicated to the event. Whatever their size, 
location or type of collection, these establishments 
will virtually and physically throw open their doors, 
giving the public a chance to learn and share their 
personal passions in a very simple way. Activity 
behind the scenes, architecture, secrets and 
anecdotes… art and culture connoisseurs and novices 
too will find plenty to satisfy their curiosity during 
#MuseumWeek, on the Web and in museums.  

For more information on the event : 

- Twitter account : @MuseumWeek 
-  Website : www.MuseumWeek2015.org

PRESENTATION

Looking back at #MuseumWeek 2014

On the initiative of a dozen facilitators from French 
museum communities and cultural establishments,  
the first #MuseumWeek was launched in March 2014  
as a joint venture with the teams of Twitter France.

When the operation was announced, more than 630 
museums all over Europe joined the initiative  
and more than 260,000 « tweets » on art and culture  
were exchanged on Twitter.

#MuseumWeek 2014 enabled European museums and 
cultural establishments – most of them active on Twitter 
for a number of years – to share their passion with the aim 
of making culture accessible to all, anywhere in the world.

In 2015, there is a dual aim: to roll out the event on a global 
scale and encourage an even broader population  
to contribute in an entertaining, participatory way.

To find out more about the first Museum Week, visit 
http://blog.twitter.com/2014/museumweek-celebrating-
culture-around-europe

Join the #MuseumWeek experience  
from the 23rd to 29th March 2015

http://blog.twitter.com/2014/museumweek-celebrating-culture-around-europe
http://blog.twitter.com/2014/museumweek-celebrating-culture-around-europe
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FOR THE GENERAL PUBLIC

A few tips to get the most out of 
#MuseumWeek 2015 :

1 Visit MuseumWeek2015.org to find out about  
the event. This year, #MuseumWeek has its own 

dedicated website, so everyone can take part  
in the event, Twitter users or not.

2 If you do not have a Twitter account, you can register 
here : http://twitter.com/signup. To start using  

the platform, you simply have to choose a username  
and password and provide a valid email address.

3 If you already have a Twitter account, follow the 
official account of #MuseumWeek @MuseumWeek : 

The #MuseumWeek hub on Twitter, the event’s official 
account, will be passing on all the main news of this 
second #MuseumWeek.

4 Follow your favourite establishments worldwide.  
Subscribe to the museums and cultural 

establishments participating in #MuseumWeek  
by clicking on the « follow » icon of their account.  
Once you have subscribed, all the tweets sent  
by these accounts will be displayed on your timeline. 

5 Look for the gems of #MuseumWeek. 
Museums and cultural facilities worldwide will all use 

the same hashtags to take part in Museum Week.  
Enter #MuseumWeek or the hashtag of the day  
in the Twitter search bar to find tweets related to the event 
from all over the world. When you enjoy a contribution, 
make sure you pass it on to all your followers by clicking 
on « retweet » or approve it by clicking on « favorite ».

6 Finally: contribute, discuss, create and tweet ! 
Join the #MuseumWeek experience !  

Come and follow the conversation and join in from the 23rd 
to 29th March 2015.

What to expect from #MuseumWeek
See the programme specially devised for you :

#MuseumWeek 2015 will begin on the 23rd March.  
It will provide an opportunity for museums  
and cultural organisations all over the world  
to share and discuss their special passions  
with the public on Twitter, using hashtags dedicated 
to the event. Twitter users and visitors will be invited 
to contribute, join in the conversation and share 
their memories, experiences and creations over 
these 7 days devoted to culture and knowledge.

How to follow  #MuseumWeek 2015 on Twitter ?

#secretsMW
Museums and cultural establishments from all over 
the globe welcome you to their everyday world and 
introduce you to work behind the scenes...  
and perhaps a few well-kept secrets !

monday 
23/03

#souvenirsMW
Share your souvenirs and memories of visits :  
photos, mugs, books, postcards, encounters  
and special moments !

tuesday  
24/03

#inspirationMW
Now it’s your turn to create and share for posterity !  
Art, science, history and ethnography are all around us.  
To your smartphones !

thursday 
26/03

#familyMW
With the weekend almost here, prepare family visits 
or upcoming school trips with advice and tips  
from the museums themselves.

friday 
27/03

#favMW
Now the weekend has begun, share your special 
favourites (works, conferences, locations, etc.) in 
140-character messages, videos, photos or Vines.

saturday 
28/03

#poseMW
This last day of #MuseumWeek 2015 is all about 
creativity ! Poses, memes or selfies… it’s up to you !sunday 

29/03

#architectureMW
Explore the history, architectural heritage,  
gardens and surroundings of museums.wednesday 

25/03

http://twitter.com/signup
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FOR CULTURAL ORGANISATIONS 1/2

How to take part in #MuseumWeek 2015

Who can register ?
All museums and cultural facilities are invited to take 
part in this unique free event. So far, more than 1,000 
establishments in 44 countries have confirmed their 
participation. You can find their names and locations on  
www.MuseumWeek2015.org.

Why participate ?
To promote awareness of your organisation’s identity  
and resources  
To update your communication  
To build a closer relationship with your public  
To encourage your public to participate and co-create 
Produce content relevant to your establishment

How do I register ?
You can register now on the event’s dedicated website,  
www.MuseumWeek2015.org and encourage  
other establishments to do the same by retweeting  
@MuseumWeek.

A presentation document describing good practice  
for museums who wish to take part can be downloaded 
from the website. It is available in different languages.

General advice
• Begin to prepare the event now by perfecting your 
Twitter technique. You have no Twitter account as yet ? 
Open one !

• You can join the event whatever the size of your 
organisation or resources. You only have to send 1 Tweet  
a day to take part. You will soon find yourself caught up  
in the game !

• Mobilise your human resources : staff, visitors, artists, 
etc. They can all contribute to the event by sharing their 
enthusiasm for your establishment and culture in general.

• Encourage your ecosystem (specialised places  
of learning, enthusiasts, influential bloggers)  
and/or local and even national personalities to join in.

• Identify French and international organisations on 
Twitter and think about joint or interdisciplinary initiatives 
during the event.

• Join in the conversation now on @MuseumWeek  
and via #MuseumWeek

Culture professionals, find out how #MuseumWeek 2015 works.  
Register and prepare your contribution !

http://www.MuseumWeek2015.org
http://www.MuseumWeek2015.org
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FOR CULTURAL ORGANISATIONS 2/2

Principles of the second Museum Week

#secretsMW
Monday : introduce the public to your establishment’s daily activity,  
explain what goes on behind the scenes and perhaps even share a few well-kept secrets.

monday 
23/03

#inspirationMW
Thursday : encourage the public to find works and content related to your specialities !  
Art, science, history and ethnography are everywhere.  
And with portable devices creativity is within everyone’s grasp !thursday 

26/03

#familyMW
Friday : introduce the public to all the ways they can make their family or school visit  
even more of a success – onsite (specialised areas, audio guides, workshops,  
guided tours, etc.) and online (educational presentations, brochures, games) –  
and encourage them to share their experiences.

friday 
27/03

#favMW
Saturday : the focus is on the public’s favourite museum experiences ! 
Encourage visitors to share their preferred content in a photo, video or Vine  
(6-second video). Promote your facility’s special attractions (works, systems, areas, etc.) 
and use Twitter as a visitor-assistance tool.

saturday 
28/03

#poseMW
Sunday : invite your visitors to turn the museum into a setting for their poses, selfies, etc. 
Let the public take over ! Get your staff involved in encouraging participation.

sunday 
29/03

#architectureMW
Wednesday : tell the story of your buildings and gardens,  
their neighbourhood and any important local sites.  
A good way to show your establishment from a fresh angle.wednesday 

25/03

#souvenirsMW
Tuesday : ask your public to share memories of their visits – souvenirs  
(photos, books, postcards), encounters and special moments.  
This will also be an opportunity for museum gift shops to present their star products.tuesday  

24/03

7 days and 7 themes shared by all participants worldwide. See the entire week-long calendar on  
www.MuseumWeek2015.org. Each theme can be applied to all your facility’s specialised subjects  
(art, science, history, ethnography, etc.) and they are sufficiently broad to interest all types of public.  
On each of the five weekdays, they are designed to encourage online conversation.  
Over the weekend, they will mainly promote visitor participation. Interaction between establishments  
– including international contacts – and with museum visitors will be facilitated all week.

Culture professionals, prepare for #MuseumWeek

http://www.MuseumWeek2015.org
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#MuseumWeek 2015 has a dual aim : to bring together all populations and publics and achieve worldwide participation.  
To do so, #MuseumWeek will also go beyond virtual space and provide an entertaining, participatory experience  
in different cultural establishments. #MuseumWeek will be happening on Twitter from the 23rd to 29th March 2015. 
Between then and the 2016 operation, it will be physically present in museums with original event initiatives :

INNOVATORY INITIATIVES

#MuseumWeek 2015 : when the virtual enriches the real

A unique digital creation  
based on #MuseumWeek data
Can digital data be used to create art ? Working with  
the artist Marcin Ignac, France’s BRIGHT studio is producing 
a completely new kind of digital work based on French 
and international tweets sent during #MuseumWeek. 
Processed by a creative, evolving algorithm, the data  
will construct an international generative work that varies 
according to the museum and its country of location.

The work will be made up of two components. 
Architecture is generated using information  
about the museum (geolocation, date founded, colours  
of profile photos, etc.) along with additional dynamic  
data produced by the facility’s conversational activity  
(use of the #MuseumWeek hashtag, Twitter account 
activity, mentions, etc.). So all centres of art taking part  
will be united in this original artistic approach illustrating  
their activity during #MuseumWeek in an innovative, 
creative way.

It will be presented on MuseumWeek2015.org,  
where museums will be able to access their customised 
work reflecting the conversations inspired by their Twitter 
account. They will also have the option of showing  
the work on screen in their establishment. 

It will also be displayed in a dedicated installation  
at the Cité de l’architecture & du patrimoine  
and on the touch screens of Parisian urban furniture.

This digital work combining art and Twitter data will turn 

#MuseumWeek into an innovative, connected digital 
museum for the duration of the event.

www.brightfor.me
www.marcinignac.com

A time capsule to record the event  
for posterity
What cultural heritage will we pass on to future 
generations ? The Cité des sciences et de l’industrie will 
be responding to this perpetual question by storing all 
the Tweets sent during #MuseumWeek in a time capsule. 
Measuring 60 x 30 x 28.6 cm and weighing 30 kilos, the 
capsule is made of acrylic, glass, carbon fibre and metal. 
Sealed on the 29th March 2015 at midnight,  
it will not be opened until 2035, when it will provide  
the next generation with information about our lifestyles 
and consumption of art in 2015. The capsule will be 
exhibited in the Cité des sciences et de l’industrie,  
which is also planning to lend it to other science museums 
all over the world.

A giant #MuseumWeek hashtag to bring  
the event into the everyday world  
of the French public 

From the 23rd to 29th March 2015,  
a #MuseumWeek hashtag 6 m long and 57 cm high  
will circulate around iconic sites in Paris.  
Keep your eyes open and have your camera ready !
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For the general public

•  the programme with the « 7 days, 7 themes, 7 
hashtags » explained and illustrated

• a Twitter section where you can experience  
the event live: see statistics and the number  
of tweets tagged #MuseumWeek, the most influential 
establishments, participation per country, trends, etc.

• the list of cultural establishments taking part, along 
with their Twitter accounts, specialities (art, history, 
science, architecture, decorative arts, etc.) and country

• the latest #MuseumWeek news : preparation  
of the event, its international launch, original initiatives 
and measures, interviews with professionals, etc. 

• the Twitter feed with the latest tweets  
from the @MuseumWeek account

• the digital work representing #MuseumWeek 
conversations in real time

COMMUNICATION

A website : www.MuseumWeek2015.org

For culture professionals

• the registration form available in 11 languages : 
French, English, Spanish, Portuguese, Japanese, 
Hebrew, Arabic, Russian, Hindi, German, Italian

• the programme with general advice on how to 
optimise your preparation of #MuseumWeek

• a guide to managing your Twitter account  
and perfecting its use, with blog articles, videos  
and concrete examples

• a graphic kit including the #MuseumWeek logo,  
a Twitter profile photo, a Twitter banner for each day 
of the week, the poster for the event and a two-sided 
leaflet to be customised with your logo

• the press kit for the event

• access to a customised version of the generative 
work based on conversations linked to the Twitter 
account of each institution

• the option of displaying the Twitter feed  
directly on your website

The official international Twitter account of #MuseumWeek 2015 : @MuseumWeek 
You can follow it now and throughout the week of the 23rd to 29th March 2015 

You will find the list of participants and their Twitter accounts there

Join in the conversation now on @MuseumWeek and via #MuseumWeek !

What will you find on the site ?

Espace Twitter
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The Steering Group

The Steering Group was organised into 4 main hubs  
by Benjamin Benita (Assignment Leader for Research  
and Digital Strategy at Universcience),  
who has handled their overall coordination.  
We should also mention the active international work  
of Mar Dixon (Social Network and Museum Expert)  
related to the editorial design of the project and the event’s  
representation in different countries around the world.

The “Communication” hub is led by Élise Maillard (Head 
of the Digital Communication Department at the Musée 
du Louvre), assisted by Maud Jecker (Communication 
at Universcience) and Magali Vernet (Assistant to the 
Communication Manager at the Musée du quai Branly).

The “Digital communication” hub is led by Claire Gayet 
(Digital Communication and Website Administrator  
at the Cité de l’architecture & du patrimoine),  
in close cooperation with Xavier Derégel (Editorial Website 
Administrator at the Musée de l’Air et de l’Espace),  
Charles d’Hérouville (Communities Facilitator and Web 
Manager at the Philharmonie de Paris),  
Eric Jouvenaux (Communities Facilitator and Web Editor 
at the Musée d’Orsay), Maïté Labat (Project Manager 
for Social Networks and Multimedia at the Digital 
Development Department of the Château de Versailles) 
and David Le Dû (Graphics Artist at the Musée  
de la Franc-Maçonnerie).

GOVERNANCE

The “Autonomy Acquisition and Training” hub, whose 
main task is to help museums understand the project  
and make optimal use of the Twitter platform, is led by 
Claire Séguret (Head of Communication and Partnerships 
at the Musée de Cluny). Working with her are Charlotte 
Abadie-Laborde (Heritage Conservation at the Musée 
Jeanne d’Albret in Orthez), Christophe Courtin (Digital 
Projects Department at the Nantes history museum, 
Château des ducs de Bretagne), Audrey Defretin (Press 
and New Media Officer at the Musée de Cluny), Aurore 
Gallarino (Head of the Digital Communication hub at the 
Centre des Monuments Nationaux) and Sébastien Magro 
(New Media Projects at the Musée du quai Branly).

The “Assessment and Reception” hub dedicated to the 
qualitative and quantitative assessment of #MuseumWeek 
is coordinated by Jacqueline Eidelman (Head of the 
Public Policy Department at the Direction générale  
des patrimoines du Ministère de la Culture).  
She is assisted by Antoine Courtin (Labex « Les passés 
dans le présent »), Brigitte Juanals (Reader in Information 
Sciences and Communication at Université Paris-Ouest 
Nanterre La Défense, researcher at the UMR 7114 MoDyCo), 
Jean-Luc Minel (University Teacher, Director  
of the MoDyCo Laboratory, Université Paris Ouest Nanterre 
La Défense, CNRS) and Florence Vielfaure,  
(Digital Mediations Assignment Leader at the Public Policy 
Department, Direction des patrimoines du Ministère  
de la Culture et de la Communication).

Launched in France in 2014 by Universcience (Public establishment of the Palais de la découverte and the  
Cité des sciences et de l’industrie) and a dozen facilitators from French cultural-organisation communities,  
the first #MuseumWeek attracted support from 630 European museums. The project continues this year under 
the supervision of a mixed group responsible for the event’s editorial design, communication plan and organisation. 
The group is backed by the French Ministry of Culture and Communication, the teams at Twitter France  
and Mar Dixon for the international deployment of #MuseumWeek. National and international coordinators  
have also joined the group to present and represent the project in their own networks of influence  
and encourage the greatest possible number of organisations to participate. All these volunteers have devoted 
time to the collective project with the approval of their respective establishments.  
The Ministry of Culture and Communication sees this as a new way of managing large-scale cultural projects  
by coordinating, assisting and encouraging spontaneous initiatives.
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National  
and international 
coordinators
 
Coline Aunis (Web and Social Media at the MuCEM, 
Marseille), Ana-Laura Baz (Digital Projects at the Musée 
de la Civilisation, Québec, Canada), Pauline Berni  
(Social Media at the Archives Nationales  
in Pierrefitte-sur-Seine), Hélène du Mazaubrun 
(Director of the Musée de l’Horlogerie in Saint-Nicolas 
d’Aliermont), Margot Frénéa (Basse-Normandie 
Museum Network), Ghislaine Gemin  
(Communication, Press and Community Manager at the 
Musée des Augustins in Toulouse),  
Julie Guillemant (Cultural Mediator at the Musée 
d’Angers), Charlotte Launay (Assignment Leader  
at the Association des musées et centres  
pour le développement de la culture scientifique, 
technique et industrielle, Paris), Marianne Lombardi 
(Head of the Public Relations Department  
at the Musée national de l’éducation in Rouen),  
Julia Moreira (Multimedia Project Manager at Paris Musée),  
Sophie Ponson (Cultural Mediator at the Musée du liège 
et du bouchon in Mézin), Samuel Quenault  
(Collections and Communication at the Château d’Oiron, 
Centre des monuments Nationaux),  
Jacques Remacle (Managing Director of Arts&Publics  
in Brussels), Annabel Saint-Paul (Website Administrator 
and Communities Facilitator at the Muséum d’Histoire 
Naturelle of Toulouse), Julie Scheffer (Head of Internet 
and Social Media at the Archives de France in Paris).

GOVERNANCE

The Ministry of Culture 
and Communication
 
The teams of the General Secretariat, Commission  
of Information and Communication (Thomas Aillagon, 
Director), Sébastien Lucas, , Head of the Publishing, 
Internet and New Media Hub and the Direction générale 
des patrimoines, Department of Public Policy  
(Jacqueline Eidelman, Head of Department).

The Twitter team
 
Justine Ryst (Development Manager, Twitter France) 
@JustineRyst, Christopher Abboud (Communication 
Manager, Twitter France) @CAbboud, Jérôme Tomasini 
(Head of Institutions, Twitter France) @jerometomasini,  
as well as their colleagues in more than 20 countries.

Logo and graphic design : 
Millie Servant & Benjamin Bartholet
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Ministry of Culture  
and Communication
Commission for Information and Communication 
service-presse@culture.gouv.fr  
+33 1 40 15 80 20

 

Twitter
Press Service, Twitter France (Weber Shandwick agency)  
TwitterRP@webershandwick.com  

 

#MuseumWeek
contact@museumweek2015.org 

CONTACTS


